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KEY TOPICS
Metabolic control of immune function

• Impact of the microenvironment (nutrients, metabolites, 
cytokines) on immune cells

• Metabolic pathways (glycolysis, OXPHOS, etc.) in different 
immune cell subtypes (effector T cells, NK cells, regulatory T 
cells, etc.)

• Nutrient sensors as key cell regulators (mTOR, AMPK, etc.)
• Mitochondria & bioenergetics
• Genetics & epigenetics

Dysmetabolism, chronic inflammation & associated 
diseases

• Infectious disorders (EBV, SARS-CoV-2, HIV, etc.)
• Obesity, diabetes
• Cardiovascular diseases
• Autoimmunity
• Cancer

Therapeutic interventions & immunometabolic 
reprogramming

• Low dose immunotherapy (micro-immunotherapy)
• Other pharmacological interventions & immunomodulatory 
strategies

• Microbiota-based therapies & metabolites as immune regulators
• Nutritional immunology
• Immunometabolic effects of diet & exercise

Diagnostic tools & biomarkers
• Biomarkers of inflammation
• Lymphocyte typing
• Metabolic & oxidative stress biomarkers
• Microbiome analysis
• Microbial detection methods
• Nutrient monitoring
• Genetic & epigenetic profiling

Dear Colleagues,

We are delighted to invite you to the 2nd International Congress of Micro-immunotherapy 
(ICoMI) that will take place online on June 2-4, 2022.

ICoMI is an international platform for exchange between health professionals and 
researchers on Immunomodulation. This 2022 meeting will cover the core fields of 
Immunology & Metabolism, two challenging areas that are already shaping the roadmap 
towards precision medicine.

It is today widely known that each stage of the immune response, from antigen presentation 
to cell differentiation and activation, is intimately linked with cell metabolism.

• Immune cells are capable of sensing every day changes in our microenvironment, from 
dietary metabolites to the presence of pathogens or abnormal cells, and trigger or 
adapt their metabolic signalling programs to their needs.

• Specific immune responses and inflammation can influence metabolic systemic signalling 
and contribute to the development of different diseases. A clear example of it may be the link 
between chronic low-grade inflammation and insulin resistance paving the way to type 2 
diabetes.

Every immune response thus depends on and, at the same time, shapes cellular energy 
management. This crosstalk between immunity and metabolism opens today new 
perspectives in medicine, and leads to the emerging concept of metabolic reprogramming 
of immune cells in diseases where chronic inflammation and/or metabolic dysfunctions are 
key mediators, such as diabetes, autoimmunity or cancer. Therefore, therapeutic approaches 
like micro-immunotherapy, nutrition and/or microbiome-based therapies may play an 
important role in the management of these diseases, as part of a global treatment plan.

Looking forward to being connected all together!
Warmest regards,

Dr. Pascal Mensah
Scientific Director of ICoMI
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WHAT IS
ICoMI 2022?

The 2nd International Congress of 
Micro-immunotherapy.

A platform to exchange on the latest 
advances in immunometabolism and 

micro-immunotherapy.

A translational event where clinical 
practice and research will meet.

WHY
ICoMI?

Multidisciplinary sessions to share 
knowledge and medical experience on 

chronic disease management.

Innovative perspectives to improve 
patients’ quality of life.

WHAT DO
WE OFFER?
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Different sponsoring opportunities,
including sponsor sessions during

the congress.

Exhibition area with contact 
information exchange.

Breaks for networking.

Promotion of your company in our
monthly newsletter and social 

networks.



ABOUT

ICoMI
2017

The first 
Micro-immunotherapy
international congress.

It gathered over 300 attendees
from 28 different countries.

3 days, 43 sessions, 120 abstracts.

It also attracted international 
and local media interest.

During this congress 
we understood how 
fundamental is the 

collaboration between 
researchers and doctors.

As the immune 
system is always involved

in chronic disorders, it 
constitutes a big challenge
to draw new therapeutic 

strategies.

The congress put forward 
the latest work and 

emphasized the difficulty 
in finding treatment for 
patients suffering from 

chronic diseases.
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TESTIMONIALS FROM PARTICIPANTS



WHY ONLINE? 

BENEFITS

MAXIMISE VISIBILITY

In times of social distancing, virtual events have come to represent an enduring solution. Far from being a limitation, they 
allow us to gather in great number by crossing the borders of distance and capacity with less environmental impact. 
They therefore have the potential not only to maintain, but also to expand the essence of the ICoMI, an essence outlined 
by one goal and expectation: establishing an international exchange between communities of health professionals and 
researchers in a flexible, accessible, and easy way.

Holding the Congress virtually is a way of opening doors to everyone. The more we are, the richer the experience, the 
more varied the cultural environment, the broader the knowledge to be shared.

INCREASED BRAND EXPOSURE

NO NEED TO TRAVEL

GET TO KNOW YOUR AUDIENCE

INCREASED REACH
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DETAILED DATA COLLECTION
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SPONSORED 
SESSIONS

At virtual events in particular, it is important for 
sponsored sessions to be perceived by participants as 
interesting and of significant value. Only then will they 
actively participate. Sponsored sessions should ideally 
present one or several renowned experts with an active 

role, either as presenters during the session, 
and / or during the Q&A.

Our virtual congress platform is well adapted to ensure value 
to sponsors through extensive exposure and active 

engagement with congress participants.

Providing enough sponsor exposure without perceiving
it as intrusive by participants is a key point for 

any virtual event that intends 
to provide the sponsoring companies with 

a proper return of their investment.

NETWORKING 
AREA

The sponsor’s logo will 
appear on the screens of 

the networking area, 
where the different chats 

are located.

OTHER 
OPPORTUNITIES

• Video pill (40 sec) in the virtual booth standard 
(only for silver and bronze packs): 1.000,00 €

• Bag insert: 400,00 €

• Logo in the congress program: 200,00 €

• 4 sponsored posts with banner in social networks 
(1 one week before the congress, 1 one day 
before, 2 during the congress): 500, 00 €

• Registration fees packages: 
For more information please contact 
sponsors@icomi.org
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BOOTH
PANEL

LARGE BOOTH

VIRTUAL
BOOTH

 All sponsors are presented with their logo and name 
sorted by sponsor level.

The individual sponsor page includes:

• Sponsor banner, name, link to company URL.

• Active networking with delegates visiting the booth. 
Staff available through chat, call or video call.

• The possibility for the sponsor to add a pre-defined 
number of linked documents (PDFs, audio or video files, 
webcast, link to product URL) corresponding to the 
sponsor level etc.

• Complete statistics in compliance with the GDPR 
regulation. The sponsor will receive complete 
statistics: number of delegates – profile attending / 
visiting the booth.

STANDARD
BOOTH

DATA 
COLLECTION

• Complete statistics and details in compliance with 
the GDPR regulations. The sponsor will receive 
complete statistics: number of delegates – profile 
attending / watching the workshop.

• The sponsor will receive professional contact details 
of all registered delegates who have accepted 
sharing their contact details in the booths, in 
accordance with the GDPR regulation. The company 
is only allowed to send delegates information 
related to the product/technique that has been 
presented at the session.

• Our goal is to follow the same process as in physical 
congresses when barcodes at the exhibition area
are scanned. The delegate’s pre-acceptance to 
receiving information about the products/services, 
will act as a barcode equivalent. 
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MY BAG

Just like in physical congresses, 
all participants will be provided with a 

virtual congress bag (MyBag). 

The bag is to be handed during check-in. 
Inside, participants may keep the brochures, 

catalogs or corporate videos distributed 
at the different booths, 

as well as their attendance certificate or any 
other document provided by 
the congress organizers and

sponsoring companies.

Banners offer the opportunity to include 
your logo among the elements of 

internal signage of the entrance hall of 
the congress, from where users access 

other areas (conference rooms, 
commercial exhibition area,...). 

These images have great visibility
 whenever a participant visits a room.

BANNERS
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SPONSORSHIP CATEGORIES OVERVIEW

Sponsored session (60 min)

Sponsored session (30 min)

Virtual booth (standard)

Virtual booth (large with videos)

Branding in e-poster area

Branding in networking area

Coffee break-push notifications

Banner main entrance (external) Separate logo Separate logo
Separate logo 
on one small 

banner

Logo in the virtual platform lobby Separate logo Separate logo
Logo with other 
silver sponsors

Logo with other 
bronze sponsors

Logo in the virtual platform exhibition area

Video pill (30 seconds)

Advert in the congress program Full page 1/2 page 1/4 page

Logo in the congress program and book of abstracts

Logo on the screen during intervals in the conferences virtual rooms (all logos together)

Logo on the congress website with link to sponsor website

Sponsored posts with banner in social networks

Congress promotional email (logo in the newsletter)

Registration confirmation email (sponsor logo included)

Company promotional email

Feedback after the congress

Post-congress information email (sponsor logo included)

Registration fees included 6 4 2 1

MyBag insert 2 1 1 1

12.000 € 9.000 € 4.500 € 2.500 €
PLATINUM SILVER BRONZEGOLD
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ICOMI 2022 PROGRAM

SPONSORED SESSIONS



8.700 €

SPONSORSHIP REGISTRATION FORM

PLATINUM
PLATINUM PLATINUM

12.000 €

4.700 €

GOLD SILVER BRONZE

1. Select your package:

2. Other opportunities:

3. Fill out your company details:

4. Date and sign the form:

5. Return this form to sponsors@icomi.org

Name       

Job title        

Company

EU VAT number

Address       

State / Country       

Post / Zip Code

Tel

Email

Website

BRONZE

60 min. Sponsored Session 

Large virtual booth

Branding e-poster & 
networking area

Coffee break-push 
notifications

Banner main entrance

Logo in virtual lobby & 
exhibition area

30 seconds video pill 

Full page advert in program

Logo in program, book of 
abstracts, conference 
rooms and website

Sponsored posts with 
banner in social networks

Logo in promotional & 
registration confirmation 

email

Company promotional
email

Feedback after the 
congress

Logo in post-congress 
email 

6 registration fees

2 MyBag inserts

For other sponsoring opportunities please contact sponsors@icomi.org

2.500 €
GOLD
9.000 €

30 min. sponsored session

Large virtual booth

Branding e-poster & 
networking area

Coffee break-push 
notifications

Banner main entrance

Logo in virtual lobby & 
exhibition area

30 seconds video pill 

1/2 page advert in  program

Logo in program, book of 
abstracts, conference rooms 

and website

Sponsored posts with 
banner in social networks

Logo in promotional & 
registration confirmation 

email

Company promotional 
email

Feedback after the 
congress

Logo in post-congress 
email 

4 registration fees 

1 MyBag insert
 

SILVER
4.500 €

Standard virtual booth

Branding in networking 
area

Coffee break-push 
notifications

Banner main entrance

Logo in virtual lobby & 
exhibition area

1/4 page advert in program

Logo in program, book of 
abstracts, conference 
rooms and website

Sponsored posts with 
banner in social networks

Logo in promotional & 
registration confirmation 

email

Company promotional 
email

Feedback after the 
congress

Logo in post-congress 
email 

2 registration fees

1 MyBag insert

BRONZE
2.500 €

Platinum Silver BronzeGold

Video pill (40 sec) - 1.000,00 € (Silver and Bronze only)

Bag insert - 400,00 €

Logo in congress program - 200,00 €

4 sponsored posts in social networks: 500, 00 €

Registration fees packages: please contact sponsors@icomi.org

I have read and accept the full terms and conditions on the back of this form.

Date Signature

Standard virtual booth

Logo in virtual lobby 

Logo in conferences 
rooms and 

website

1 registration fees 

1 MyBag insert

June 2-4, 2022
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SPONSORSHIP TERMS AND CONDITIONS
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Terms and conditions of registration.  These terms and conditions and the front sheet to which they are attached 

(together the “agreement”) set out the terms on which you (the sponsor) agree to sponsor the 2nd International 

Congress of Micro-immunotherapy (the congress). The sponsor understands that by signing the front sheet, 

agrees to be bound by the terms of the agreement. 

Sponsor application. Only fully completed and signed registration forms will be accepted. The registration will 

only be confirmed upon receipt of payment in full.  

Sponsor session. All sessions will occur as part of the standard conference programme and may occur in parallel 

with other industry and or academic virtual sessions, unless otherwise stated. As a session organiser you are 

required to cover all costs relating to preparation of content and materials. 

The sponsor must deliver to the organizer in an approved file format or configuration the materials, conception 

and layout of the sponsorship for pre-approval in advance in the deadline specified by the organizer. If the 

organizer believes changes are necessary to comply with the content of the virtual congress the sponsor must 

make such changes forthwith and at its own expense.

The organizer reserves the right to 

(a) change the format, date, timing and/or content of an event; or 

(b) cancel an event, 

Where the organizer change the format, date, timing or content of an event the sponsorship benefits and/or 

services will be delivered for the event as altered. The sponsor will not be entitled to a refund.

Acceptance of applications for sponsor sessions will be at the discretion of our organisation committee. 

Sponsorship fee. In consideration of the sponsorship rights granted to the sponsor, the sponsor shall pay the 

sponsorship fee, payable in the instalments and on the dates set out in the order form. All amounts payable under 

this agreement are to be paid free and clear of currency control restrictions, bank charges, fees, duties or other 

transactional costs, the payment of which shall be the sole responsibility of the sponsor. 

No deductions may be made from, nor purported right of set-off exercised in relation to the sponsorship fee. 

Cancellations. Cancellations made before 31th of December 2021, will receive a 50% refund. After this date, no 

refund will be provided. To cancel your sponsorship package, please send a request to sponsors@icomi.org. In the 

event of force majeure, the organizer may cancel or amend the date of the congress. Should the congress  be 

cancelled, curtailed or adversely affected by any cause not within the reasonable control of the organizer  

including but not limited to any of the force majeure events (including, without limitation, acts of God, floods,  

lightning, storm, fire, explosion, war, military operations, acts or threats of terrorism, strike action, lock-outs or  

other industrial action or a pandemic, epidemic or other widespread illness), the organizer shall be under no  

obligation to refund all or part of the sums paid by the sponsor in respect of his participation in the congress. The 

organizer shall be under no liability to the sponsor or any other person in respect of any actions, proceedings, 

claims, demands, losses (including consequential losses), costs or expenses whatsoever which may be brought 

against or suffered or incurred by the sponsor as the result thereof. 

Intellectual property rights. The sponsor will provide the organizer with a copy of its logo or trademark in the 

form required by the organizer for the purposes of this agreement. The organizer will only use any logo or 

trademark provided by the sponsor for the purposes of this agreement. 

The sponsor warrants that it has full power and authority to provide its logo or trademark as provided to the 

organizer under this agreement.  

The sponsor agrees to indemnify and keep indemnified the organizer against any claims, actions, liabilities, losses, 

demands, suits, proceedings, damages, expenses or costs arising out of or in respect of the proper use by the 

organizer of the sponsor’s logo or trademark under this agreement, including but not limited to any claims in 

respect of any infringement of any third-party intellectual property rights.  

Nothing in this agreement constitutes a grant or creates to or in favour of a party any goodwill or proprietary right 

in or relation to the other party or any of the other party’s intellectual property, including but not limited to the 

other party’s logo or trademarks.  

Miscellaneous: 

The organizer reserves the right at any time and from time to time to make alterations in the virtual ground plan 

of the exhibition as may in their opinion be necessary in the best interests of the exhibition and to alter the shape, 

size or virtual position allocated to the sponsor.  

The sponsor acknowledges and agrees that he shall be responsible for all costs and expenses that he may incur 

related to his attendance at the congress and all costs incurred in exercising the sponsor benefits. 

The sponsor benefits are personal. The organizer is not obliged to provide the sponsor benefits (or any part of 

them) to any other entity or person. 

The sponsor undertake that any sponsor materials will: (i) comply with any instructions or directions issued by or 

on behalf of the organize and (ii) not contravene any applicable law, infringe the rights of any third party or 

contain any inaccuracies of fact. 

The organizer in no way guarantees attendance at the virtual event.

Reservation of rights for the organizer: the organizer reserves the right, and sponsor agrees not to take legal 

action, if at any time the organizer must reject or limit sponsor and/or virtual exhibit if, in the sole reasonable 

judgment of the organizer: (i) the virtual exhibit or any items or materials proposed by sponsor to be distributed 

or displayed at the conference (“Sponsor materials”) do not meet the standards expected of a display at the 

conference; (ii) the virtual exhibit or sponsor materials are objectionable for any reason; or (iii) the exhibit or 

sponsor materials detract from or is not in keeping with the character of the conference as a whole;

Insurance & liability. The sponsor acknowledges that it is the sole responsibility of the sponsor to obtain sufficient 

insurance to protect the sponsor from any and all losses which might be incurred by the sponsor while attending 

the virtual congress.

Availability of the virtual stand: The organizer makes no representations or warranties regarding the reliability, 

availability, timeliness, suitability, accuracy or completeness of the virtual stand.

We do not represent or warrant that: a) the operation or use of the virtual stand will be timely, uninterrupted or 

error-free; b) the virtual stand will function properly in combination with any third party-services, technology, 

hardware, software, systems or data.

During the course of the virtual congress, we may: a) temporarily suspend all or part of the virtual stand without 

notice for emergency repairs, maintenance or upgrades; b) temporarily suspend all or part of the virtual stand for 

scheduled support and maintenance; and c) suspend all or part of the virtual stand without notice if we believe 

that you are in breach of a contract; 

We reserve the right to modify the virtual stand or any component or feature of the virtual stand at any time. The 

sponsor agrees that the organizer shall not be liable to the sponsor or to any third party for any modification to 

the virtual stand resulting from a change in the organisation of the virtual congress planning or a malfunction of 

the hardware, software or internet service provider.



CONTACT

ICoMI 2022 will provide many ways to ensure a 
profitable and advantageous representation for your 
company. Sponsorship can be provided to support 

general or specific congress items or activities. 
The sponsorship opportunities will be divided into 

sponsorship packages and separate sponsorship items. 
In case of multiple applicants in the same category, 

sponsorships are negotiated on a first-come, 
first-served basis.

If interested, contact us at: sponsors@icomi.org

And subscribe to the newsletter at ICoMI's website

Or the crosstalk between immunity and 
metabolism in health and disease

June 2-4, 2022

To best 
suit your 

need


